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CBME Vietnam - 1st Edition marks an important milestone for Vietnam'’s
children, baby, and matemity industry, bringing together leading brands,
distributors, retailers, service providers, and sourcing professionals from
across the region.

In 2025, CBME Vietnam, co-located with SIUF Vietnam and APLF ASEAN,
created a vibrant marketplace featuring diverse product showcases,
sourcing opportunities, educational sessions, and meaningful business
connections for the M&B ecosystem.

The event surpassed expectations in delivering a comprehensive
international platform for the mother & baby supply chain — spanning baby
care products, maternity essentials, toys, apparel, strollers, furniture,
educational products, and family-focused services, along with OEM/ODM
manufacturers and innovative solution providers.
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FACTS & FIGURES CBME VIETNAM
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7T 3779 PATICIPANTS / 3 DAYS

il 33.549%, C-LEVELVISITED

are founder, manger and purchasing department

34.6% VISITORS

agent/distributor/wholesaler
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76 MEDIA

press, magazines, radio, and television.
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OPENING CEREMONY

International
Vietnam Children

Welcome Speech by The opening ceremony will be officiated by the relevant
Ms. Athena Gong government and industry authorities.
VP, Asia & Managing Director, China Informa Market
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Across three show days, CBME 2025 welcomed a total of
3,779 participants, reflecting strong momentum and
growing interest in Vietnam’s intimate apparel and
functional fashion supply chain.

High satisfaction was recorded among exhibitors who
successfully increased brand visibility, generated qualified
sourcing leads, and connected with the right partners
across the lingerie, sleepwear, activewear, and functional

B @ , textile categories.
) ’ ) CHUAN VANG Y KHOA » . o R .
| ® kv soc con Visitors also expressed strong appreciation as they
discovered suitable manufacturers, materials, and design
solutions — while equipping themselves with new

insights through practical and inspiring seminars that
opened doors to future collaborations and business
opportunities.
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Exhibitor Profile

68%

EXHIBITOR 0%

PROFILE - |
A

2%

Brand E-commerce Maufacturers &
Factories
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OBJECTIVES x SATISFACTION

Maintaining connections with
partners/customers

Collecting market information

Finding suppliers / sourcing materials
Introducing new products

Receiving purchase orders

Expanding into new markets

Finding partners / franchise opportunities

Finding new customers

55%

58%

—
60%
———
O 5
O 5%
I %
O 5%
— pUA

Visitor quality
40%

Visitor volume
43%

/

Business
opportunities
38%
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VISITOR STATISTIC
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VISITOR PROFILE

Visitor Profile

Parenting Coach / Maternal Wellness Expert W 0.60%
Pediatrician / Obstetrician / Healthcare Professional W 0.60%
Early Childhood Educator / Education Consultant Tl 1.15%
Online shop/ E-commerce Seller N 1.36%
R&D Specialist D 2.18%
Logistics/ Supply chain 565
Information Technology (Baby Tech / Parenting Apps) . 2%
oem/opv IS 3.38%
Customer Service T 3.49%
Product & Design Development N 52
Retailer (Baby, Kids & Family Products) N 4.03%
Marketing / Public Relations I .11%
Others, please specify A 7.03%
Brand Manufacturer NN 7.96%
Sourcing I 5 029
Sales / Business Development A 11.56%
Purchasing (Retail, Distribution) A 15.07%

Business Nature

Chamber of Commerce/Association/Consulate [ E%%
Professional Service - 3.2%
Offline Retailer - 7.1%
Media (END 7.3%
Import and Export Trade - 7.5%
Online Retailer/E-commerce - 7.7%
Others (please specify) - 9.2%
Manufacturer/OEM/ODM _ 9.8%
Brand Owner D 120%
34.6%
Agent/Distributor/Wholesaler _

CEO / Founder / Owner / President / Director / General Manager A 13 27%



VISITOR SCORE

Category expected to see at CBME

Other

Snacks

Supplements

Small kitchen & Household appliances
Learning & Stationery

Furniture (Crib, Dining Chair)

Rides-on Toys (Scooters, balance bikes, etc)
Toys

Kids’ Footwear

Clothing

Infant and toddler complementary foods & condiments
Milk Powder

Diaper & tissue & wipes

Bathing, Care & Hygiene

Feeding

N 323%

A 1505%

A 12 63%

A 5 s39%

A 1022%

A 1102%

A 10.75%
A 30.91%
A 17.20%
I 33.06%
N 16.67%
N 30.65%
A 22 04%
A 30.65%

NPS

Objectives for visiting the show been achieved

76.6% 768%
760% 760%
744%
738%
734%

I o I
Find new  Meet with Seek Source new Research Place orders Learn about Consolidate
suppliers existing  franchisees / products new product competitors’ contacts with

suppliers principals trends products and suppliers /
marketing business
practice partners

40.05%

I

7.86
LOYALTY

7.67
LIKELIHOOD



VISITOR SCORE

Importance of each factor in visit decision

Networking opportunities

Making appointment with the exhibitors before the
exhibition

What products will be exhibited

Who will be exhibiting at the exhibition

Invitation from your suppliers exhibiting at the
exhibition

Invitation from the organiser

79.0%

78.4%

80.2%

80.4%

79.8%

76.8%

Satisfaction
802% 80.2% 80.2% .
79.6% 80.0%
79.0%
782%
77.6%
Quality of  Quantity of  Service of Pre-fair  Service from On-site Check-in  Navigation - Event
exhibitors exhibitors exhibitors  information the information, experience |can easily programmes
from the Organiser services, access what -lam
Organiser signage and | want to satisfied
decoration, find on site with and
etc. actively
participate
in the

programmes
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CBME Vietnam 2025 - Lan dau tién ra mat,
két néi hé sinh thai me & bé toan cau tai Viét
Nam

Lan dau tién cd mit tai Viét Nam, CBME Vietnam 2025 - Hdi che Trién lam
quéc té nganh cong nghiép san phdm danh cho tré em, tré so sinh va san phu
tai Viét Nam - chinh thirc ra mat, danh diu budc mé rong chién lvgc caa
chudi trién 1am quéc té CBME dén thi trwang boéng Nam A.

Haéi cho dugc t6 chire boi Informa Markets Vietnam, sy kién hudng dén muc tiéu
trd thanh nén tang B2B hang diu két ndi toan bé chudi cung ing nganh hang me
va bé - tir nha san xudt, OEM/ODM, nha phén phéi dén thuong hiéu va don vi
banleé.

Nganh hang me & bé Viét Nam: Tiém ning ting truéng trong tuong lai

CHIONG KHOAN VIET NAM

BIEN DONG DON BA
TRONG 24 610 1O
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CBME Vietnam 2023 - Lan dau ucn ra mit, két
noi hé sinh thai me & ‘f bé 1oan cau tai Viét Nam
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chudi trién 13m quéc té CBME Gén thi trrong Dang Nam

S3n pham danh cho tré em
Baby Products

CBME

VIETNAM

® CBME Vietnam 2025 — Lan dau tién ra
=== mat, két néi hé sinh thai me & bé toan cau
(o) tai Viét Nam
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CBME Vietnam 2025 - Lan dau tién ra mat, két ni
hé sinh thai me & bé toan cau tai Viét Nam
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Mother & Baby Care Zone

Khu D8 chol & Hoc tip
Toys & Education Zone

Khu Hi thio & Giso vy
Conference & Community Zone

Theo bao cdo cua Statista va NielsenlQ, quy mé thi trirong me & bé tai Viét Nam
dat khodng 1.8 ty USD nam 2024, trong d6 cic nhém t& bim, dinh duéng, 46 dung
so sinh va thai trang tré em chiém hon 70% téng gia tri thi trrong. S gia tang
cua nhém phu huynh tré cé thu nhap cao va nhan thirc tot hon vé cham séc con
cai da thuc ddy nhu cau d6i voi cac san pham an toan, hitu cd va c6 ngubn gac ra
rang - dac biét & phan khiic cao cap.

sn xudy, do dinh

Bai doc nhiéu

xvi

®  Lang Son gid nhip thdng quan én
dinh tai cde cls khiuy

®  Chia sé két qud du &n “Thuc
phdm d th bén ving” 1 Quang
Th

®  Ninh Binh ra quin tdng kiém tra
bita d3m an todn giso thing cho
hoc sinh

®  Quin Iy thi trudng Bic Ninh tigt
pha nhidy vy budn U Ion, xd Iy
hing cdm v m§ phim gid

®  Kndc phue bing duge tinh trang
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VITAL FOR MEQAC

Facing new challenges, Ho Chi Minh City (HCMC)
needs a major shift in thinking — to restructure
its ground space for more efficient use while
expanding its vision into five new development
dimensions: the sea, the sky, the underground,
the digital, and the cultural

i
H
£

FASHION, MOTHER-BABY TRADE FAIRS OPEN IN HCMC

Vietnam Intimate Fashion & Sourcing Fair (SIUF Vietnam 2025) and International Vietnam
Children Baby & Maternity Industry Fair (CBME Vietnam 2025) took place from November
13-15, 2025, at the Saigon Exhibition and Convention Center in HCMC. Organized by
Informa Markets Vietnam, the events brought together leading brands, OEM/0DM
manufacturers, suppliers, and distributors. The fairs aimed to boost supply chains, trade,
and product innovation, positioning Vietnam as a key production and trade hub in
Southeast Asia. Vietnam's mother & baby market reached US$1.8 billion in 2024, while
textile exports totaled US344 billion. SIUF featured the Global Lingerie Conference and
health-focused ps, while CBME highli the entire mother & baby supply chain,
consumer trends, and digital marketing strategies. Both events offered a professional
platform for brands and di ipporting export growth and i
Vietnamese brand value. (Photo: Quoc Hung)

November 20, 2025 @
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TPHCM: 400 thuong hiéu, nha
cung cap qudc té tham gia 3
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OPENING CEREMONY

® XuankKhoa L. Nha Quynh
- 4.7 (179) ' 4.9 (843)

Thér Bay, 15/11/2025, 06:30 (GMT+7) (@ chiase K515
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THANK YOU

SEE YOU AT CBME 2026
12 -14. 11. 2026
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